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Result Oriented Component Oriented

CONDUCTING
RESEARCH

THE BRANDING PROCESS

CLARIFYING DESIGNING CREATING
STRATEGY IDENTITY TOUCHPOQINTS

Process oriented

MANAGING
ASSETS
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Marketing Review
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Blind Test
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Pepsi Challenge
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Pre-Suasion

i b = FRANCE GERMAN
\ I
<

I
e i
cey i
fumee South Dakota
— P e
—
% lowa
Nebraska Drmaha
1 Jincolly
RErEE S

| e o N

e T dgesph

| .703;;52-'9*""' Gty Columbia

| Jettarson

| Kenses Miszoun

I Wichta i

| O e D s Luopin,_Sedngfield

B Julea

b A Fdmond
Amariic | OkiPoma
Lawon
s SO R 3|
1 Lol e
2 Mckinney
Aiasnss,
Abiene A ke
Dtessa
San Angelo Naco'
Kiigen \
Texas
Soven = Tatshaseee— | sy
ey pc{unnm . oyl =~

et o’ L raon b Sones

$98 2 Lo L o L5 39 b $98 G gmilyd i ilalT idpibgs



MOJTABA

KHERADYAR Brand and Advertising Consultant

REMARKABLE PEOPLE

DIANVAID,

AAKER

“Father of Modern Branding”

Product + X
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X = Logo, Color, ...
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Brand Product + Identity

* P&G & Unilever
* Kapferer & keller
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Product or Identity
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Product or Identity
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Product or Identity
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Christoph Burmann Model

------

Brand Identity

Brand Image

 Brand
'
Self-image of y Fouch Public-image of
internal target groups '

Brand
Behaviour
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RighTel @[g www.mojtabakheradyar.com

www.instagram.com/mojtaba.kheradyar

im| linkedin.com/in/mojtaba-kheradyar




Thank You




	Slide 1: Brand Management
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: Thank You

